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Den Danske Europabevaegelse
TITLE OF THE PROJECT: How do we defend our European values and democratic institutions?
PROJECT DURATION: 3 months
BUDGET: Total Budget: € 18,000. Budget allocated by EMI: € 14,000
TARGET GROUP: Danish people interested in politics but not active

SUMMARY: This project aims to engage Danes in the European debate on security policies and values
in the EU. It seeks to increase citizen awareness of the current situation in Europe and encourage
participation in the democratic debate. Two activities will be organised, targeting different groups,
with a focus on security policies and EU values. On the 9th of May, EM Denmark will host a large
conference to discuss EU values in a time of war with participation from high-level stakeholders from
the EU, Denmark and Ukraine. In June, EM Denmark will participate in the Danish Folkemgde. There,
several events will be organised to engage Danes in the European debate, with a specific focus on
European values in times of crisis. Moreover, the project will be promoted via a communication plan
on social media and in the Danish press to have a larger outreach.
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Movement
Finland

European Movement in Finland
Eurooppalainen Suomi ry

TITLE OF THE PROJECT: The Future of Europe in a Changing World
PROJECT DURATION: 4 months

BUDGET: Total Budget: € 18,000. Budget allocated by EMI: € 13,000
TARGET GROUP: Finnish youth and women (aged 18-35)

SUMMARY: The project aims to increase awareness of EU rights and values, engage Finnish youth in
the dialogue about the future of Europe, and promote the bringing of the gender perspective into all
other policies. The action revolves around a Call-to-Action video campaign raising awareness about
EU rights and values. The video asks young Finns about what kind of a Europe they would like to live
in and about the values that the young Finns hold important and would like to see be discussed on the
national and European levels. The landing page for the action is the Europe Day website, where young
Finns provide their answers on what kind of a Europe they would like to live in and how they envision
the future of Europe. The answers are collected into data that will shed light on the values that young
Finns think are important when discussing EU matters. Finally, the Europe Day festivities in Helsinki,
Finland as well as the Seminar on Nordic cooperation in building the future of Europe will explore



these themes and envision ways on how achieving gender equality in all sectors of society will help us
succeed in building a better Europe.
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European Movement Ireland

TITLE OF THE PROJECT: Together for Europe: Shaping Ireland around EU values over the last 50 years
and into the future

PROJECT DURATION: 6 months
BUDGET: Total Budget: € 20,000. Budget allocated by EMI: € 15,000.

TARGET GROUP: Irish population; Irish Civil Society Organisations (CSOs) representing Irish diaspora
and marginalised groups

SUMMARY: This initiative seeks to raise citizen awareness of EU rights and values and strengthen civil
society organisations (CSOs) as watchdogs for EU values. The project has four main activities. For the
first activity, EM Ireland will organise an event that celebrates how EU values have influenced the lives
of Irish citizens during 50 years of EU membership to underline their importance. The second activity
focuses on conducting a live podcast interview with Taoiseach Leo Varadkar TD, where he shares his
opinions on how EU values have shaped Ireland. The third activity aims to strengthen civil society's
capacity to advocate for EU rights and values through an information and consultation roundtable
with Irish Europe Direct Centres. Finally, the project includes a digital campaign that combines social
media and traditional media promotion. This activity aims to create cohesion among the various
project activities by supporting their promotion to the target audiences.

European
Movement
Belgium

European Movement in Belgium

Europese Beweging Belgié / Mouvement Europeen en Belgique
TITLE OF THE PROJECT: Together for Europe — YOU’re Europe
PROJECT DURATION: 6 months

BUDGET: Total Budget: € 4,375. Budget allocated by EMI: € 3,500.

TARGET GROUP: Belgian population, including those not always reached by direct communication on
European topics



SUMMARY: In the context of the upcoming Belgian presidency of the EU Council, EM Belgium’s project
aims to promote European values and citizens' rights, paying particular attention to economic rights,
democracy and human rights. Firstly, it will emphasise the institutional factor by exploring the purpose
and priorities of the Belgian Presidency. The Single Market being one of them and having a crucial role
in promoting EU values, an event involving politicians, stakeholders, and civil society organisations will
be organised. Additionally, the project seeks to bridge the institutional factor with citizen engagement
by directly interacting with citizens, exchanging ideas, and raising awareness about the Belgian
Presidency through a digital event on social media platforms. Lastly, the project intends to establish a
more structured and in-depth dialogue with citizens. To this end, an event will be organised to explore
the meaning of European values for individuals, their perception of the current reflection of these
values, and how the Belgian Presidency can foster a stronger connection between citizens and these
values as well as the EU as a whole.

European
Movement
Spain

European Movement in Spain
Consejo Federal Espaiol del Movimiento Europeo

TITLE OF THE PROJECT: The Congress of The Hague. The birth of the European Union
PROJECT DURATION: 2 months

BUDGET: Total Budget: € 5,000. Budget allocated by EMI: € 4,000.

TARGET GROUP: Young people (aged 18-30)

SUMMARY: The project aims to raise awareness among younger generations about the 75th
anniversary of the Congress of The Hague and its significance in shaping the European Union. Through
debates involving history experts, university professors, national politicians, and young people, the
project seeks to connect historical concepts such as federalism, economic union, and common
defence policy to their contemporary relevance. The goal is to deepen understanding of the EU's
origins, inspire appreciation for past efforts, and encourage active participation in improving the EU.
The main topics to be discussed include the EU as a global actor, defence and security policy,
addressing risks and threats, promoting material and budgetary instruments, European strategic
autonomy, and defending EU decisions and rights. The project involves conferences, citizen
consultations, and intergenerational dialogues that will be concentrated during one special day to
celebrate the Congress of The Hague. The outcomes and conclusions will be compiled in a book titled
"The Congress of The Hague: The Birth of the European Union." The project also emphasises media
dissemination, aiming to have a positive impact on social networks and traditional media to reach a
wide audience.
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European Movement in Italy
Movimento Europeo Italia

TITLE OF THE PROJECT: Preparing to choose the future of Europe
PROJECT DURATION: 6 months

BUDGET: € 5,000. Budget allocated by EMI: € 3,500.

TARGET GROUP: CSOs, young students and workers, local citizens

SUMMARY: The project aims to increase awareness and debate on EU political actions, promoting
active citizenship and engagement in the upcoming European elections. It targets members of civil
society organizations, young students, workers, and local citizens with varying levels of awareness on
EU values. Through seven in-person, hybrid and online events, including interactive seminars and
working groups, participants will discuss EU policies and decisions. Examples of activities include
simulated juridical trials involving school students and discussions on topics like migration
management in Europe. The expected outputs of the project include enhancing citizens' awareness of
policies and decisions shaping the EU's future, strengthening the engagement of Italian civil society in
promoting EU values, particularly in the field of fundamental rights, and increasing the involvement
of young people in the debate around the 2024 European elections. The project will be supported by
a comprehensive communication strategy, utilising social media, local media, and youth-friendly
communication methods to attract the attention of local citizens, educational institutions, and young
people to the project's events.

Mouvement
Européen
France

European Movement in France
Movement Européen France

TITLE OF THE PROJECT: Festival of Europe/ Europe day

PROJECT DURATION: 3 months

BUDGET: Total Budget: € 9,000. Budget allocated by EMI: € 5,000.

TARGET GROUP: French residents, children and Young adults (23-35 years old)

SUMMARY: EM France’s project aims to foster connections with other European associations, promote
the European Union, and raise awareness of European citizenship through engaging recreational
activities. The project comprises various activities to bring citizens closer to Europe and help them
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comprehend the importance of European unity. The project will address the historical construction of
Europe and the future challenges the continent is preparing for. Emphasising the values and rights
within the EU, the project aims to remind participants of their significance and foundational role in
the Union. The actions will take diverse forms to effectively convey these messages and engage
participants meaningfully. These include a European snack event, a photo contest, interactive games
and presentations in schools, quizzes, blind tests, map games, and exploring gastronomy from
different European countries.

European
Movement
Netherlands

European Movement in the Netherlands
Europese Beweging Nederland (EBN)

TITLE OF THE PROJECT: Kick-off meeting Ateliers Possible Futures of Europe Il: Frontlines
PROJECT DURATION: 4 months

BUDGET: Total Budget: € 3,750. Budget allocated by EMI: € 3,000.

TARGET GROUP: Danish people interested in politics but not active.

SumMmMARY: This initiative consists of the national Kick-off event for EM Netherlands’ Second Series of
Ateliers Possible Futures of Europe Il: Frontlines, which aims at shaping the future of Europe
collaboratively. The event features three rounds of round tables introduced by inspirational speakers.
It will bring together participants from the first series, representatives from European institutions, and
citizens' groups interested in European affairs. The expected outcomes include further engagement
of the community, a co-constructed agenda for forthcoming Ateliers, a clear division of
responsibilities, and the launch of a storytelling stream and dedicated website. This initiative is
inscribed in the broader event series of Ateliers Possible Futures of Europe, which will continue across
the Netherlands.

European
Movement
Austria

European Movement in Austria
Europdische Bewegung Osterreich

TITLE OF THE PROJECT: Together for Europe: 30 Years Single Market - What Next?

PROJECT DURATION: 4 months



BUDGET: Total Budget: € 5,000. Budget allocated by EMI: € 4,000

TARGET GROUP: Representatives from OSCs, business organisations, labour, media and journalist +
national and European politicians + general public

SUMMARY: The project revolves around releasing a comprehensive brochure titled "30 Years of EU
Single Market," which aims to objectively assess the internal market's main achievements and the four
freedoms it encompasses. Additionally, the project seeks to facilitate a constructive discussion on the
impact of the EU Single Market from the perspectives of various organizations, including business,
labour, and civil society. The goal is to foster dialogue and explore the future development of the
Single Market and the European Union, ensuring the preservation of the European model of society
and its core values. The expected outputs of this project include reports on the event published in
media outlets and member organizations of EM Austria, extensive social media coverage on our
channels (Facebook, Instagram, Twitter), as well as the generation of concrete ideas and proposals for
enhancing European integration and the Single Market. The project's main activity will be a panel
discussion featuring representatives from EM Austria member organizations, politicians, and EU
institutions. Accompanying this will be a comprehensive press release.



	European Movement in Denmark
	European Movement in Finland
	European Movement Ireland
	European Movement in Belgium
	European Movement in Spain
	European Movement in Italy
	European Movement in France
	European Movement in the Netherlands
	European Movement in Austria

